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WORKSHEET

Find Untapped Keywords

Welcome to lesson 2 of this SEO crash course!

This lesson was all about keyword research. In my experience, keyword research is the 
most important part of SEO. Which is why we dedicated an entire lesson to it in this course.

Without further ado, let’s dive into the steps.

     Create a List of Seed Keywords

Your first step is to generate a bunch of potential “seed keywords”. We’ll refine this list and 
help you choose the keywords best for you later in this worksheet.

STEP 1

NOTE: You don’t need to execute all of these strategies. Just choose the strategies 
that make the most sense for you and your business.

Brainstorm words and phrases related to your business

Your first step is to think of ways that someone would search for your business in Google.

Or keywords that they’d use to find helpful content related to your business.

For example, let’s say your site sells organic dog treats.

Keywords that people might use to find you would be:

• Healthy dog treats
• Weight loss treats
• Human-grade dog treats
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And that people might use to find info related to your business would be things like:

• Keto diet for dogs
• Best dog food for weight loss
• Dog digestion issues

Enter any keywords that you brainstormed in this box.

REMEMBER: You’re just brainstorming. Nothing is set in stone. So don’t be afraid to 
jot down anything that comes to mind. You can always change or delete it later on.

BRAINSTORMED KEYWORDS

Find “Searches related to” terms in Google search

Another cool way to find keywords is to check out the “Searches Related to” section 
at the bottom of Google’s search results.

For example, let’s say a term you had in mind was “organic dog treats”.

Well, you’d want to search for that keyword in Google.
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And scroll to the bottom of the page. You’ll find a list of keywords that are closely related 
to your search term.

Important to note here: these are keyword ideas that come straight from Google. 
So you don’t need to guess whether or not they’re popular. Google is literally telling 
you: “lots of people search for these keywords.”

GOOGLE “SEARCHES RELATED TO” KEYWORDS

Wikipedia Pages

Wikipedia is an overlooked keyword research goldmine.

Where else can you find articles curated by thousands of industry experts… all organized 
into neat little categories?

Head over to Wikipedia and type in a broad keyword related to your niche. 

For example, let’s say that you run an ecommerce site that sells organic coffee. 
You’d want to enter “coffee” into Wikipedia’s search.

That will take you to the Wikipedia entry for that broad topic.
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Then, look for the “contents” section of the 
page. This section lists out the subtopics 
covered on that page.

And some of the subtopics listed here 
are awesome keywords that would be tough 
to find any other way.

You can also click on some of the internal 
links on the page to check out the Table 
of Contents of other, closely related entries.
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WIKIPEDIA KEYWORDS

Semrush’s Keyword Magic tool

This Semrush feature does one simple thing:

It generates A LOT of keyword ideas.
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And, as you can see here, a lot of these keywords aren’t just variations of the keyword you 
typed in. They’re unique keywords that are actually really outside the box seed keywords.

So quickly scan this list for anything interesting that stands out. 

And add them to this box.

SEMRUSH KEYWORD MAGIC TOOL KEYWORDS
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Find topics on Reddit

Let’s say that you run a site that sells organic dog food.

You’d head over to Reddit. Then search for a broad topic that your target audience 
is interested in… and something that’s related to what you sell.

Then, choose a subreddit where your audience probably hangs out.

Finally, keep an eye out for threads that have lots of comments.

And note the topics of those popular threads.

At this point, you should have at least 5 and maybe even 20 or more seed keywords 
jotted down. 

Feel free to combine them in the field below.

REDDIT KEYWORDS
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COMBINE YOUR KEYWORDS

Then, it’s time for step #2.

     Generate Specific Keyword Ideas

Now that you have a list of seed keywords, it’s time to use a keyword research tool 
to generate new keyword ideas and deliver metrics on each keyword.

For now, we’re not going to worry about metrics. Instead, you’re just going to enter each 
of your seed keywords into Semrush’s Keyword Overview tool.

For example, let’s say that 
one of your seed keywords 
is “organic coffee”. 

Just enter that seed 
keyword into the tool. 

And Semrush will give you 
a bunch of metrics on that 
seed keyword.

STEP 2
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You can ignore those metrics for now. Remember: our goal at this point is really just 
to generate lots of different keyword ideas.

To find those ideas, click on “Related keywords”.

This brings up keywords that are variations of your main keyword, like this.

But also outside the box keywords that would be hard to come up with on your own,
like this.
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Enter this list of keywords here.

     Choose 5 keywords

Now it’s time to choose 5 high-potential keywords. These are keywords that you’ll create 
content around in the next lesson.

You can always repeat these steps later on once your first 5 articles are finished.

So, how do you choose 5 keywords with the most potential?

When it comes to choosing keywords, there are a million and one different factors to take 
into account, from seasonality to how much the keyword is trending up or down over time. 

And as you get more advanced at SEO, you can be a little bit more scientific with choosing 
keywords.

But for our purposes of just getting started, you only really need to worry about 3 factors:

• Competition
• Search volume
• Revenue potential

KEYWORD IDEAS

STEP 3
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As I mentioned in the video, competition (KD% in Semrush) is probably the most important 
one to focus on. Especially if your site is relatively new. 

So enter each of the keywords from Step #2 into Semrush. And note their search volume, 
competition and revenue potential (CPC).

Based on those 3 factors, choose 5 keywords that seem like the best options for you.

Looking ahead to the next lesson, lesson 2, we’re going to cover a very misunderstood 
(yet important) part of SEO: content.

Specifically, I’m going to show you EXACTLY how to create content primed to rank on 
the first page of Google. 

See you there!

BEST KEYWORDS

REMEMBER: These keywords aren’t set in stone. There’s no need to overthink this 
process. The important thing is to jot 5 keywords down now so you’re ready for the 
next lesson.


	Text Field 19: 
	Text Field 20: 
	Text Field 21: 
	Text Field 25: 
	Text Field 27: 
	Text Field 28: 
	Text Field 31: 
	Text Field 33: 


